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A Message from the Rector

If you are a continuing student, new student or parent, I want to take this opportunity to welcome you personally to Moscow University Touro, the oldest American university in Russia.  Your decision to study here, or send your daughter or son to study here, is a critical step.

As a student, you will grow both personally and intellectually over the next four years.  Our goal is to prepare you for a bright future as a leader not only in Russia but in the larger global community.  Here, at Moscow University Touro, you will acquire the intellectual tools necessary to function effectively in business, industry, trade or government.  You will also acquire the skills needed to understand and to participate in the rapidly changing world around us.

This Handbook should help you to understand our philosophy of intellectual excellence and our approach to modern education.  If you need advice or have any questions, please feel free to call on me, the administration or faculty anytime.  We are here to help you in any way we can.

I am excited about your future.  Good luck for a prosperous and productive year.

Renée Lekach, Ph.D.

Rector

Moscow University Touro

A Unique University

Moscow University Touro is an independent, non-profit institution of higher education, licensed and accredited by the State Committee of Higher Education of Russia (license № 2008 of July 23, 2009, accreditation № 2198 of July 23, 2009) offering American degree programs.  Moscow University Touro works under the contract with Touro College of New York. Touro College is accredited by the Commission on Higher Education of the Middle States Association of Colleges and Schools, 3624 Market Street, Philadelphia, PA 19104 - Telephone (215) 662-5605; www.msache.org
Moscow University Touro was the first to pave the way for an American higher education degree in Russia and offers a unique and challenging educational experience found nowhere else.  Moscow University Touro was established in February 1991 through the signing of an agreement in the Soviet mission to the United Nations, witnessed by the Soviet Ambassador Yuli Vorontsov and the United States Ambassador Thomas Pickering.  The event represented the first time in history that an American institution of higher education would operate in the Soviet Union.

Since 1991, Moscow University Touro has established a solid record of accomplishment as a leader in higher education in Russia.  Today, MUT, in cooperation and under supervision with Touro College of New York, offers an American accredited Bachelor of Science (BSc) degree in Business & Management, American accredited Masters of Business Administration (MBA) degrees in International Business and International Finance. We also offer an undergraduate variant in Law and have English as a Second Language program. All instruction at MUT is in English.

Moscow University Touro is open to women and men who seek to become tomorrow’s leaders in international business.  Our professors are committed to teaching excellence and our alumni excel in every industry and hold top positions in Russian and international firms.  MUT invented international business education in Russia and we intend to continue to define its future.

Our Values

Moscow University Touro is a community dedicated to the highest standards of academic scholarship, freedom and ethics.  We hold among our foremost values:

· The free pursuit and open sharing of knowledge, excellence and, above all, truth.

· The importance of personal and professional integrity

· The right of every world citizen to be treated with dignity and respect.

· The appreciation of diversity in our world and in our community without regard to ethnicity, national origin, race, religion, gender, age, political affiliation or disability.

· The commitment to social justice, democracy, community participation and lifelong learning.

Our Mission

MUT’s mission is to serve both those seeking personal and professional growth and the world business community, by preparing high potential leaders through leading-edge instruction distinguished by its international, cross-cultural and ethical components.

To accomplish our mission we intend to strengthen the thriving partnership between MUT, its professors, staff and students, the international business community, and the community in which we live and serve.  This will enable us to respond dynamically to meet the needs of a rapidly changing Russian economy and a globally competitive business world.

Our Name

We are often asked about the origin of our name.  Moscow University Touro derives its name from the Touro family, leaders in colonial America, who represented the democratic ideals and educational values upon which the founders of Moscow University Touro base its missions. Inspired by the democratic ethos enunciated by George Washington at Newport Rhode Island in 1790, the Touro family provided major endowments for universities, the first free library and community health facilities in the United States.

The MUT Academic Experience

Programs  





Moscow University Touro follows a structured approach in its educational programs.  The objective of MUT’s four-year Bachelor of Science program is to give the student a solid foundation in business concepts, tools and skills, and provide the practical experience needed to discern economic and market trends, plan, unleash employees’ creative skills, take risks, get breakthrough results, and successfully compete as tomorrow’s business leaders.  The fifteen-months Master’s Degree in Business Administration in turn builds on the Bachelor of Science program with a focus on developing expertise in International Banking and Finance or Management and Marketing.  The Law program adds yet another building block.

Learning Through Experience  



The University strongly believes that hands-on practical experience, gained through putting the concepts, tools and skills the student has learned in the classroom to work, is a vital element of education at MUT. For this reason, in 1995 MUT established the Corporate Learning Projects Program (CLPP), a cooperative partnership agreement with participating international corporations which enables student managers to get the hands-on experience they need by solving challenging management problems and completing management projects for participating businesses.

Touro Lectures, Seminars, and Conferences  


Each year senior corporate officials of multinational firms, famous entrepreneurs, experts on international affairs and commerce, and other distinguished guests are invited to MUT to lecture and conduct short seminars. These lectures and seminars are open to students, staff, and the business community, and are an important part of the student’s learning experience at MUT.  Recent distinguished visitors have included: Dr. Edward Salazar, Chief of Political Affairs at the U.S. Embassy in Moscow; Alexander Medovoi, Deputy General Manager of Inkombank; Reginald Thomas, General Director of Radio Seven Hills; Philip Lader, Administrator of the United States Small Business Administration; Thomas Pickering, US Ambassador to Russia; Yoseff Bodansky, Director of the U.S. Congressional Taskforce on Terrorism and Unconventional warfare; Nickolay Storozhenko, president of the World Federation of Hydrotherapy and Climatotherapy, president of the National Spa Association of Russia; Alexander Popov, four-times Olympic Champion; Lester Wolf, Congressman; Mikhail Shvydkoy, ex-minister of Culture; and Boris Khait, the President of the Company «Spasskie Vorota Insurance Group».
The Dean's Honor List  




To achieve the annual Dean's List, a student must complete at least 30 consecutive credits (one year of full time study) with a Grade Point Average of 4.0 to achieve the first level, and 3.8 to achieve the second, as well as maintain an exemplary record of ethical conduct.  Nominations are made by the Dean of Students at the end of the academic year, followed by selection committee consideration and a public presentation ceremony in which the winners are presented with an official certificate of accomplishment.

UNDERGRADUATE PROGRAMS

Bachelor of Science in Business & Management

Moscow University Touro was the first institution in Russia to offer an education leading to an American-accredited Bachelor of Science degree.  The four year BSc program, offered in cooperation with Touro College of New York, follows a standard American undergraduate business curriculum including a liberal arts component.  Students acquire the technical skills of modern business and develop the ability to think independently.  As a result, graduates of the program possess the characteristics highly valued by Russian and international employers and are uniquely placed to succeed in the changing Russian and international business environment.

To earn the US degree of Bachelor of Science in Business & Management, the student must obtain a total of 120 credits with a Grade Point Average of at least 2.3 in required subjects and of at least 2.0 overall.  Most courses are 3 credits.  Course descriptions are given at the end of this Handbook.  The student must complete:

· 57 credits in the Required Business & Management courses

· 3 credits in the Required Elective course

· 30 credits in the Required Liberal Arts courses 

· 27 credits in elective Business & Management and Liberal Arts courses

· 3 credits for Required Senior Honors Project

Required Business & Management Courses (57 credits)

Each of the following courses must be completed by the student:

· EBA101
Principles of Accounting I

· EBA102
Principles of Accounting II

· EBE101
Principles of Macroeconomics

· EBE102
Principles of Microeconomics

· EBF101
Principles of Finance

· EBF210
Investment Principles

· EBF220
Corporate Finance

· EBK101
Principles of Marketing

· EBK204
Marketing Management

· EBM101
Principles of Management

· EBM202
Organizational Theory and Behavior

· EBM213
Business Law I

· EBM224
Human Resources Management

· EBM320
Entrepreneurship and Management of Small Business

· EBM493
Business Policy

· MAT120
Pre-Calculus (or Exemption)*

· MAT240
Finite Mathematics or MCO148 Advanced Computer Business Applications

· MAT261
Statistics for Social Science Majors

· MCO140
Computers Concepts with Business Applications 
*Students may be exempted, without credit, from MAT120 Pre-Calculus by successfully passing a placement examination.  The 3 credits will be made up by any elective course.

Required Elective Course (3 credits)

Students must choose at least one of the following elective courses:

· EBE408
International Trade and Monetary Systems

· EBM310
Multinational Business Management

· EBM498
Internship in Management

· PHI225
Business Ethics

Required Liberal Arts Courses (27 credits)

Each of the following courses must be completed by the student:

· COA101
Art of Western Civilization I

· HIS141
The Emergence of the United States I

· HIS382
History of Russia

· LLE100
Introduction to English Composition

· LLE101
English Composition I

· LLE102
English Composition II

· PHI101
Introduction to Philosophy

· PHI201
History of Ideas
· POL101
American Politics

Elective Courses (30 credits)

The Bachelor of Science degree requires that the student complete 30 credits from elective Business & Management and Liberal Arts courses.  The list of most courses available is given at the end of this Handbook.  Subjects include economics, business, history, political science, psychology, sociology, philosophy, art, mathematics and English language and literature.  The student can refer to the Touro College Bulletin 2009-2011 and Supplement for a complete listing of courses.  Instructor availability and course enrollment determine course availability.

Students are advised that some of these elective course credits may be completed in the form of an Independent Study, under the guidance of a supervisor, in which results are presented in a term paper worth 2 credits.  Such Independent Study is good preparation for the Senior Honors Project.

Senior Honors Project (3 credits)

Students will conduct individual research under the guidance of an Academic Supervisor and prepare a Diploma Paper of 60 pages for submission and defense by oral presentation, using Power Point, before an Academic Board.  The Board is constituted twice through the academic year, at the end of each semester.  Only students who have accumulated 115 credits on the date of the presentation will be allowed to present their diploma paper.  The Board will consider the quality of the diploma paper and oral presentation in determining the grade for the Senior Honors Project.

Transfer Students

To be eligible for graduation, students who transfer from other institutions must complete an overall minimum of 45 credits at Moscow University Touro.  A minimum of 50% of the required courses credits must be taken at Moscow University Touro.

Suggested Curricula

	First Year (Fall)
	First Year (Spring)

	MAT120
Pre-Calculus 
	EBM101
Principles of Management

	LLE100
Introduction to English Composition
	EBE101
Principles of Macroeconomics

	MAT240
Finite Mathematics
	EBK101
Principles of Marketing

	PHI225
Business Ethics**
	LLE101
English Composition I

	COC101
Fundamentals of Speech*
	HIS141
The Emergence of the United States

	
	

	Second Year (Fall)
	Second Year (Spring)

	MAT261
Statistics for Social Science Majors
	EBK204
Marketing Management

	EBA101
Principles of Accounting I
	PHI101
Introduction to Philosophy

	LLE102
English Composition II
	EBM320
Entrepreneurship and Small Business

	EBE102
Principles of Microeconomics
	EBF101
Principles of Finance

	EBM202
Organizational Theory & Behavior
	MCO140
Computers Concepts

	
	

	Third Year (Fall)
	Third Year (Spring)

	POL101
American Politics
	EBA102
Principles of Accounting II

	COA101
Art of Western Civilization
	PHI201
History of Ideas

	EBM224
Human Resources Management
	EBF210
Investment Principles

	EBM213
Business Law I
	EBM100
Introduction to American Business*

	EBE408
International Trade & Monetary Systems**
	One elective course

	
	

	Fourth Year (Fall)
	Fourth Year (Spring)

	EBF220
Corporate Finance
	Senior Honors Project

	EBM493
Business Policy
	Four elective courses

	HIS382
History of Modern Russia
	

	Two elective courses
	


This suggested curriculum is only a guide.  Students may choose to arrange their program differently while respecting given course pre-requisites.  Furthermore, courses may be given in different semesters than those indicated.  An asterisk (*) indicates an elective course that is strongly recommended.  A double asterisk (**) indicates a required elective course of which only one is required but both are strongly recommended.

Law Program

Moscow University Touro, in cooperation with the Moscow State Academy of Law, offers a joint program leading to a US accredited Bachelor of Science in Business & Management and an accredited Russian Diploma of Specialist in the Field of Jurisprudence.  The program requires 210 credits in Business & Management and in Law.  Courses are simultaneously offered at Moscow University Touro and at the Moscow State Academy of Law.

English as a Second Language

Because all instruction, course work, assignments and examinations for the American diploma at MUT are in English, all students are required to pass the Test of English as a Foreign Language (TOEFL) with a minimum score of 500 and pass an English Placement Test before entering degree programs.

For those students who do not yet possess the required English language abilities, MUT offers an intensive program in English as a Second Language (ESL).  The program is designed to take students with few English language skills and provide them with in-depth instruction in grammar, vocabulary, comprehension, creative writing skills as well as spoken English.  Once students have completed the ESL program, they are well equipped for their degree courses.

Moscow University Touro’s ESL program is truly unique in Russia because of our Computer-Assisted Language Center (CALC) - the ideal learning environment.  The CALC contains all the educational facilities needed to learn language quickly and easily.  We have state-of-the-art multimedia and computer equipment and the most advanced textbooks ensuring exposure to reading, writing, speaking and listening.

Only the most modern and effective ESL techniques are incorporated into the program which has been designed to provide accelerated learning.  The ESL course of study is divided into three main levels, each one geared to a different degree of competency.  The course work includes basic as well as business English components.  Emphasis is placed on the ability to communicate effectively.

GRADUATE PROGRAMS

We are very pleased to announce that on April 21, 2007 our MBA Case teams won first prize in the English language, and third in the Russian language. Sponsored by the American Chamber of Commerce, this MBA Case Competition has been going for ten years and our teams have always done well, showing that our training produces good results.
Master of Business Administration

Moscow University Touro, in cooperation with Touro College of New York offers an MBA program leading to a US Master of Business Administration graduate diploma.  To enroll in this program, students must have an undergraduate diploma. 

The MBA program requires the student to complete 42 credits.
Preparatory Courses:

· GAAP (Generally Accepted Accounting Principles) 

· GBP 600 Graduate Business Preparatory Course (for non-business professionals)
I.  Core Courses (27 Credits)

· MBA 601 Accounting for Strategic Management and Decision Making
· MBA 602 Information Technology for Effective Management
· MBA 603 Marketing in 21st Century Knowledge Age: Branding, Differentiating, and Winning (formerly "Marketing Goals, Strategies and Objectives: The Effective Management of Marketing Good and Services")
· MSB 604 Managing in the New Millennium: An International Perspective of Work
· MSB 605 Ethics in the Global Marketplace: Organizations and Accountability
· MBA606 Quantitative Analysis
· MBA 607 Organizational Transformation: Managing for Change (formerly MBA 640)
· MBA 608 Managerial Finance (formerly MBA 610)
· MBA 609 Management of Human Capital in Multicultural Organizations: Diversity, Inclusion, and Teaming 

II. Capstone Course (3 Credits)

· MBA695 Capstone: An Integrative Experience
III.  Elective Courses (12 Credits) 

Entrepreneurship
· MBA 630 Advanced Entrepreneurship
· MBA 631 Entrepreneurship and Franchising
· MBA 634 Entrepreneurial Internship
· MBA 632 New Venture Planning
· MBA 633 Managing a Growth Business
Human Recourse Management

· MBA 613 Negotiation and Conflict Resolution
· MBA 621 Employment Law
· MBA 622 Talent Management in Global Organizations: Reward, Risk, and Retention
· MBA 610 Leadership
· MBA 620 Human Resources Problems, Challenges and Management
· MBA 690 Strategic Management
International Business Finance

· IB605 International Law and Regulation of International Business Transactions
· IB 620 International Accounting
· IB625 International Finance: Financial Planning and Forecasting
· IB 640 International Marketing
General Management

· MBA 612 Managerial Economics
· MBA 613 Negotiation and Conflict Resolution
· MBA 630 Advanced Entrepreneurship
· MBA 610 Leadership
· MBA 611 Legal Environment of Business
· MBA 690 Strategic Management
Organizational Development

· MBA 613 Negotiation and Conflict Resolution
· MBA 680 Organizational Development in 21st Century Global Organizations: Perspectives, Trends, and Issues
· MBA 682 Group Facilitation, Process Consultation, and High Performance Coaching
· MBA 610 Leadership
· MBA 681 Assessment and Intervention in Organizational Development: Models, Methods and Tools
· MBA 690 Strategic Management
Organizational Leadership

· MBA 613 Negotiation and Conflict Resolution
· MBA 622 Talent Management in Global Organizations: Reward, Risk, and Retention
· MBA 682 Group Facilitation, Process Consultation, and High Performance Coaching
· MBA 610 Leadership
· MBA 650 The Psychology of Leadership: A Rational, Emotive, and Behavioral Perspective

· MBA 690 Strategic Management
Residential Real Estate Entrepreneurship

· MBA 613 Negotiation and Conflict Resolution
· MBA 630 Advanced Entrepreneurship
· MBA 640 Residential Real Estate Sales, Social Networking, and Entrepreneurship: A New Era of Professionalism
· MBA 641 Real Estate Law, Ethics, and Practice
· MBA 642 Real Estate Economics, Financing and Credit Markets
· MBA 690 Strategic Management
Corporate Training Programs

Building superior managerial skills and leadership competency in a company is a difficult challenge in any country. It is especially challenging in Russia. Tomorrow’s managers will not only have to have superior administrative and organizational skills, but possess strong entrepreneurial values, a global perspective, and be good analysts, creative problem solvers, effective cross-cultural communicators, people motivators, ethical yet achievement oriented. We develop leader-managers toward these ends.

At Moscow University Touro we also design specific professional development programs, for companies. There programs incorporate components of the BSc, MBA, and special courses/ seminars to fit a company’s needs.

Business and Academic Partnerships

Moscow University Touro is active in both the domestic and international business and academic communities.  The University is a member of the American Chamber of Commerce and a partner of the US Agency for International Development (USAID) funded Business Collaboration Center which supports the development of small and medium private businesses in Russia.  Members of the MUT community participate in the monthly business briefing of the US Department of Commerce and has assisted the US and Foreign Commercial Service (through MUT’s Corporate Learning Project Program) with Russian banking regulation research.

Facilities, Services and Student Activities

Career Services  Moscow University Touro offers a Partnership Placement Program (PPP) designed to match up employee needs of corporate participants with the needs of those graduates and alumni seeking employment.  We actively organize interview sessions on campus so that prospective employers can meet potential employees.  Successful placements have been made with Russian and international companies such as Coca Cola, Ernst & Young, Hines Real Estate, Delta Credit, IKEA, SIBUR, Alfa-Bank and others.

Moscow University Touro Conference Center  Our large hall seats up to 400 participants and has complete audio and video facilities.  MUT, working in cooperation and partnership with other educational, business and government organizations, conducts conferences on a variety of business and law subjects and disciplines throughout the year.
Library  Moscow University Touro Library contains about 50,000 items, most of which are in English. The library has a large collection of standard works primarily related to business, law and economics but also covering the liberal arts, sciences and literature. The library also offers video and audio cassettes for the study of English, newspapers, magazines and an assortment of other materials and information available for student and faculty use. The English language video collection is particularly popular with students. The library also receives daily copies of The Wall Street Journal Europe and The Moscow Times which are made available to students.

Computer Center  Since computer literacy is essential in today's business world, computer use instruction and a computer laboratory with the latest equipment and software are available to students of Moscow University Touro. The University also maintains an Internet connection provided courtesy of MTU-Intel (PTT). There are some 30 workstations, each with Internet connection, available for students to conduct research on the Internet, send or receive e-mail or prepare documents for courses.

Fitness Center  Our fitness room is equipped with the latest exercise equipment, and showers and change rooms for women and men.  It is open during school hours for students and staff.

Cafeteria and Lounge  Both a Cafeteria and a Lounge where students can purchase meals, snacks and soft drinks are open from 10 a.m. to 8 p.m. Monday through Friday.

Other Facilities  The campus has a convenient beauty salon A coat check is available for students in winter.

Clubs  Throughout the academic year, students organize or participate in a variety of student activities, including Business Club, Art Club, Drama Club, concerts, dances and other events. The Debate Club actively hosts and participates in competitions with teams from other state and private universities in Moscow. On July 4 (Independence Day), 2009, our football (soccer) team placed first in the AmCham soccer tournament championship. Our students participated in the IX International Exhibition of Youth Scientific Technology Projects “Expo-Science”.

Newspaper  The Touro Mercury is a periodical published by Composition II students and includes articles by faculty, students and others. It mirrors academic and social activities at the University with subject matter ranging from poetry, short stories and humor to open pieces.

Community Service  Moscow University Touro believes that community service is an important part of the learning experience and benefits all who participate. The University regularly participates, for example, in United Way International events.  Students are encouraged to get involved in organizations that benefit the broader community.
Summer School Abroad  Each year MUT organizes a summer school abroad at different universities in the United States.  This program includes a curriculum of university credited courses combined with cultural and leisure activities for four weeks.

Parking and Smoking  There is no parking available on university property.  Students who drive cars to the university campus must park on the street.  Students are permitted to smoke in one designated area.

Admission to the University

Moscow University Touro admits students without regard to ethnicity, national origin, race, religion, gender, political affiliation or physical disability.  Admittance is based on:

· The applicants’ academic performance in secondary school, university, institute or college.

· The ability of the applicant to pass a university entrance examination designed to measure his/her analytical, mathematical, English language and problem solving skills.

· The recommendation of the Enrollment Selection Committee.

Each applicant should complete an Application Form and submit it along with his/her education records, and current photograph to the Office of Registration.
Registration and Tuition Payment

Upon admission, the applicant and the University ratify a contract which specifies the terms of acceptance, tuition rates, payment schedule and the obligations of each signatory.  New students should complete course registration and other enrollment requirements with the Office of Registration for the academic year.  Continued enrollment at MUT is dependent on payment of fees on time.

Tuition and Fees (BSc)
The following tuition and fees apply to September 2010. Students can consult the Bursar’s Office for any clarification and for methods of payment.

US – Russian Accredited Program
Tuition Fall and Spring Semesters
1-18 credits
RUR 118 000,-
Tuition Summer Sessions
1-4 credits
RUR 20 000,-

5-8 credits
RUR 40 000,-

9 credits or more
RUR 60 000+10 000 per credit
Fees

Registration Fee
RUR 9 000  (non-refundable)

Transcript Fee
RUR 1 000 per transcript

References Fee
RUR 500
Graduation Fee
RUR 8250
Russian Accredited Program Only
Tuition Fall and Spring Sessions
1-6 courses
RUR 65 000
Fees


Registration Fee
RUR 6 000, - (non-refundable)

Academic Reference Fee
RUR 1 000 per Academic Reference
References Fee
RUR 500
Graduation Fee
RUR 5 750
Miscellaneous Fees
Late registration fee
RUR 6 000

Late payment fee
RUR 6 000

Make-up exam fee
RUR 3 000


Re-application after 


Leave of absence fee
RUR 9 000
Tuition Refund Schedule   A student wishing to withdraw from classes must notify the Office of the Registrar by filling out a Drop/Add Form. On approved applications for returning students, the following refund schedule will apply:

Fall and Spring Sessions
Before the opening of class
100% of tuition


During the first week of classes
75% of tuition


After the first week of classes
No refund

Summer Sessions
Before the opening of class
100% of tuition


During the first week of classes
75% of tuition


After the first week of classes
No refund

Transfer Students.   There is an evaluation fee of RUR 7 500,- per submission for transcripts transferred from another institution. There is a RUR 6 750,- supplement for non-American institutions.
Budget Payment Plans   Payment plans are available directly with the Bursar’s Office. Deferred payment plans are available for the Fall and Spring semesters only. There is a RUR 450 service charge for the plan. If the payments are not completed as specified and a balance remains outstanding, no grades or transcripts will be released and not future registration will be permitted. The Bursar may not grant the University deferred payment plan to students ho have failed to meet previous agreement or whose accounts have required outside collection efforts.

Financial Aid and Scholarship Programs

Moscow University Touro is strongly committed to providing financial assistance to needy students with strong scholastic potential.  This financial assistance has enabled many students to receive a higher education that would have otherwise been inaccessible to them.

Scholarship awards are made on a highly competitive basis and determined by the student’s financial needs, academic promise, record of scholastic achievement and funds availability.

Moscow University Touro scholarships offer payment of a specified amount of tuition and, with the exception of some corporate and association scholarships, are only available to students studying full time at the Moscow campus.  An June 25th application deadline applies for most scholarships.  Unless otherwise specified, students may not hold two scholarships concurrently.  Two basic scholarship programs are available to qualifying students: the Universal Scholarships Fund program and the Corporate/Association Scholarships program.

The Gold and Silver Medal Scholarships

These scholarships recognize outstanding academic achievement in secondary school and are awarded without regard to financial need.  To be eligible, a student must have been awarded a Gold or Silver Medal for scholastic achievement in a Russian secondary school or have received equivalent recognition in a non-Russian school.  The scholarship is not automatic; the student must make a formal application.  The Gold Medal Scholarship is the rouble equivalent of RUR 30 000,- and the Silver Medal Scholarship is the rouble equivalent of RUR 20 000,-.  Both scholarships are awarded only to first year students.  The award is disbursed in two equal amounts (RUR 15 000,- or 10 000,-) per semester, with payment in the second semester dependent on the absence of any Ethics Code violations or F, W, or T grades for the previous semester.  This scholarship is not renewable.  However, second, third and fourth year students are encouraged to apply for other scholarships based on academic performance while at MUT.

Stacey Murashkovsky Memorial Scholarship
Stacey Murashkovsky, a graduate of Moscow University Touro, died tragically of a heart attack on Friday, November 8, 2002, in New York. Stacey had a sunny, outgoing disposition and was a gifted student. She had an uncanny ability to stimulate and motivate her fellow students to join organizations such as the Debate Club, student newspaper and other academic and social activities. She was equally popular with students and faculty. In Stacey’s honor, the President of Touro College of New York Dr. Bernard Lander has funded a Memorial Scholarship. The scholarship will recognize outstanding achievement in academic and social activities and will be awarded to students of Moscow University Touro and Touro College.  

Honors and Dean’s Award Scholarship

This is an academic incentive award granted for the academic year.  It is based solely on academic performance at MUT.  To qualify, the student must be in his or her second year of full time study at MUT and complete at least 30 semester credits with a Grade Point Average of 3.8 or higher (with no W, F or Incomplete grades, or Ethics Code violations).  This scholarship is renewable providing the recipient maintains a consistent 3.8 or higher Grade Point Average based on a minimum of 30 semester credits.

Corporate/Association Scholarships

These scholarships are established, named and funded by Russian and international corporations, small businesses, and business associations operating in the Commonwealth of Independent States and are administered by the university for students studying at MUT.

Students must compete for each scholarship which has its own eligibility requirements and funding stipulations.  These scholarships may be based on financial need, capacity for business leadership, academic promise or any combination of these.  Conditions of award are determined by the company or association sponsor in consultation with MUT. 

Many of these scholarships are awarded to exceptionally talented students or employees with the intellectual potential to become future business leaders in Russia and elsewhere.  Students who are studying under one of these scholarships may not hold other scholarships concurrently.

Grades and Grade Point Average

The University keeps a complete record of each student's work.  The academic achievement of a student in a specific course is expressed by letters (with the equivalent Grade Point) as follows:

A = Superior (4.0) 

B = Good (3.0)

C = Average (2.0)

D = Passing (1.0)

F = Failed (0.0)

T = Incomplete (appears as a prefix)

P = Passed (for English as a Second Language or Pre-Calculus exemption)

W = Withdrawal (No penalty)

WU = Unofficially Withdrew (assigned to students as an F)

+ = + 0.333 (Not applicable for A+)

( = ( 0.333

A student's Grade Point Average (GPA) for any period is computed by dividing the number of Grade Points by the number of course credits completed.  For example:

4 credits at B(
4 x 2.666 ( 10.664

3 credits at A(
3 x 3.666 = 10.998

6 credits at B
6 x 3.000 = 18.000

3 credits at C+
3 x 2.333 = 6.999

3 credits at C(
3 x 1.666 = 4.998

3 credits at W
(not averaged)

Total Grade Points = 51.659

Total credits completed = 19

Using the example above, 51.659 Grade Points divided by 19 credits = 2.719 Rounded to two places, the Grade Point Average (GPA) is 2.72

Grading Scale

While each professor may choose a particular scale to convert numbered results into grades, the University follows generally the following scheme:

95-100
A

90-95
A(
87-89
B+

84-86
B

80-83
B(
76-79
C+

72-75
C

68-71
C(
65-67
D+

62-64
D

60-61
D(
0-59
F

Policies and Procedures

Course Load Permitted

The number of courses that a student will be allowed to enroll in during a semester will be determined by the Office of Registration (in consultation with the Vice-Rector, Vice-Rector for Academic Affairs and the Dean of Students and heads of departments).  Decisions are based on the required courses the student needs to complete his or her degree and the judgment of university officials concerning the likelihood of student success in completing all courses he/she wishes to enroll in.

Changing or Adding a Course

A student may change his/her program by dropping a course and enrolling in or adding a new course within the first 15 contact hours of the course he/she wishes to enroll in.  To do this, a student must obtain the permission from the course instructor and the Dean of Students and complete a Drop/Add Form in the Office of Registration.

Dropping and Withdrawing from a Course

Dropping and withdrawing from a course are different actions with different results.

· Authorized Drop of a Course

A student is allowed to drop a course, but must do so by the 15th contact hour to avoid the dropped course appearing in the student's transcript.  The student should refer to his admission contract regarding questions of tuition reimbursement for any of the drop, withdrawal or leave of absence categories discussed here.

· Authorized Withdrawal from a Course

If a student determines after the 15th contact hour that he/she does not wish to continue with the course, the student may withdraw but must do so before the 30th contact hour or the 1st exam whichever comes first.  However the student is required to obtain written permission from the course instructor and the Dean of Students.  A grade of W for the course will be recorded on the student's transcript.

· Emergency Withdrawal

Under certain emergency circumstances and with the unanimous approval of the course instructor, the Dean of Students, the Vice-Rector for Academic Affairs and the Office of Registration, the student may be allowed to withdraw from the course after the 30th contact hour.  A grade of W for the course will be recorded on the student's transcript.

· Unauthorized Withdrawal

Withdrawal from a course after the end of the withdrawal adjustment period of 30 contact hours (except in the case of an emergency withdrawal) is not permitted.  Failure to attend class does not constitute withdrawal.  The student will receive the final grade of F if he/she (1) does not sit for the examinations, submit the required papers or projects, or fails to attend more than 30 hours of class lecture; (2) has neglected to execute an authorized or emergency withdrawal; (3) was not excused from the examination/paper requirements; (4) was not officially granted an Incomplete in the course; and/or (5) otherwise neglected to complete the course requirements.

Grade of Incomplete

The T prefix on the transcript is used to indicate incomplete work in a given course and is awarded when: 

· A student is unable to complete the course work because of documented illness or some other equally compelling documented reason.  All illnesses will be verified with parents.

· A student has received an extension from the course instructor to complete a paper or has an approved petition (see Examinations below) on file with the Dean of Students authorizing the rescheduling of an examination.

In each case (except for an emergency withdrawal), the Incomplete must be resolved and a final grade issued no more than six weeks after the scheduled completion of the course.  If the student fails to resolve the Incomplete he/she will receive the final grade indicated after the T prefix (i.e. TC(, TD+, TD, TD( or TF would become C(, D+, D, D( or F respectively).

Repeating a Failed Course

A student may repeat a failed course with permission of the course instructor. Tuition payment for the repeated course is required and both grades will be averaged.

Transfer of Credits from Other Institutions

Students who have completed courses at other institutions should present transcripts and course descriptions to the Office of Registration.  Equivalence to courses at MUT will be determined and, if justified, transfer credits accorded to the student.  This process may take several months.  In some cases, it may be necessary for the student to take a placement examination before MUT transfer credits are granted.  In principle, transfer credits are not included in the GPA.

Attendance

Class attendance is mandatory.  The student's attendance and participation in class discussion and other course work is an absolute precondition of receiving credit in the course.  Students are expected to attend each lecture, seminar or class activity on a regular and punctual basis.  Students are not permitted to enter the classroom after class has begun since his/her entry disrupts the entire class.  Most professors lock the door. Class attendance is taken and excessive absence without written permission or a documented medical excuse will result in a reduction of grade or failure of the course.

Leave of Absence

A student in good academic standing who has attended the university and who for personal reasons cannot continue attendance may request permission to take a leave of absence. A written request for leave of absence should be submitted to the Office of Registration.  The student should specify a definite time for his/her return to the university, such time not to exceed one year.  All requests will be verified with parents.

Examinations

Students are required to attend all examinations at their scheduled times.  The university strongly advises students not to miss examinations.  Some professors do not give make-up exams.  No make-up exams will be given unless the student:

· Has previously filed a written petition with the Dean of Students to be excused from the exam. The petition must be approved by both the course instructor and the Dean of Students.

· Missed the exam because of illness or other compelling reasons for which documented proof must be provided to the course instructor and approved by both the course instructor and Dean of Students.

Students who are eligible for make-up exams are to consult with their course instructor regarding exam scheduling.  However, make-up exams must be taken within two weeks of the original exam unless continued illness or other circumstances prohibit, in which case the student will receive the grade of Incomplete.

Confidentiality of Academic Records

The transcript of a student's permanent academic course record is released by the Office of Registration only upon the written request of the student or former student.  The transcript is the official record of grades earned to date and includes the date of graduation; degree received, and dates of course withdrawal or dismissal from the university.  When examination results or final grades are posted, only the student’s registration number is indicated and not the student’s name.

Academic Standing and Continued Enrollment

Continued enrollment at Moscow University Touro is dependent upon a student's ability to maintain satisfactory academic progress toward attaining a degree as measured by the cumulative Grade Point Average and conduct while on university property.  To assist students in maintaining satisfactory progress, MUT has adopted academic standards designed to provide early identification of students who are experiencing academic difficulty and require timely intervention.

Good Academic Standing

In order to maintain good academic standing a student must also demonstrate satisfactory progress toward completing his/her degree.  All students are required to maintain a semester and cumulative Grade Point Average of at least 2.0 overall and of at least 2.3 in required Business & Management courses at all times.  Students who fail to maintain the 2.0 cumulative grade average will be placed on academic probation and are subject to dismissal.

Academic Probation

Academic probation is an indication of serious academic difficulty and applies whenever a student's cumulative grade point average falls below 2.0. Students on academic probation may continue enrollment.  However, they are required to devise a written strategy for improving their academic performance, present the strategy to the Dean of Students and the Vice-Rector for Academic Affairs, and confer regularly with the Dean of Students who will review their academic progress and, in consultation with the Office of Registration and other university officials as appropriate, determine a course load satisfactory to academic achievement.

Academic Suspension

Where academic performance is persistently unsatisfactory, the University may choose to suspend a student who would be ineligible for continued enrollment at the university. If there exist documented extenuating circumstances associated with the academic deficiency, a student may choose to make a written appeal to the university's Enrollment Selection Committee for reinstatement. The Enrollment Selection Committee and the Rector will make the final determination on re-admittance.

CRITICAL RESEARCH & WRITING

Analysis is a tool for clarity. Many of us are unclear about what we want to say, or what we are reading,Here at Moscow University Touro we want to teach you to use this tool so that your papers and presentations achieve a high standard of excellence 

Words are placed in a certain order by an author in order to convey meaning. How can you tell what is important and what isn’t? Underlying structure is like a skeleton: find the bones, where they are connected, where the feet are placed [starting point] and if the ending makes sense [head], and you get the “body”, the intent, created by the writer. 

A.
What are the pieces of the puzzle?

When you are reading a book that is not your own, use a pencil to write in the margins that can be erased before you hand it back; for your own books or material a highlighter is good, with varied colours if you have multiple themes you are following:

1. Sentence: word order is chosen so that each sentence is built according to meaning and emphasis. Find the key word[s]. 

2. Paragraph: the first sentence of the paragraph “gives it away”: that is, is a statement of the key element of the main idea.  The middle sentences support the statement, giving examples, or providing a logical breakdown and buildup of the main idea. The final sentence is a conclusion, mirroring the first.

3. Essay: no matter how long or short, it is divided into sections. The first section is introductory, “what I want to say”, and gives the main points in the order chosen by the author. The final section is the conclusion, “what I said’, and mirrors the introduction; it also clearly gives the logical sequence that arrives at the consequence, or the conclusion. Inbetween, the main body presents the points in the author’s chosen order [most to least OR least to most important]. Usually the main body is grouped around three or five main points and joined by sequential markers: “first, second, third”; or another logical ladder. 

A nonfiction article or book is only a larger version of an essay. Another metaphor: each sentence is a brick, each paragraph is a layer, each section is a wall, and the whole written piece is the building. The argument inside [the blueprint] is valid only if the connections are put together well. Its truthfulness depends on the evidence presented. Its scientific validation depends on repeatability, but argumentative presentation must be sound.

B.
So, how do you read and critique a nonfiction book?

1. Look at the title. The author and publisher together have chosen each word carefully to get the main idea to the reader. It will be the theme. Find the key word or phrase: it will unlock the door in for you.

2. Look at the subtitle. It expands and supports the main theme, and usually gives the reason for the publication. Find the key words.

3. Look at the back cover and inside notes. The editor will have taken the main logical elements of the argument and presented them clearly.

4. Look at the table of contents. This is the skeleton. If it is not followed, the final product will be badly written and argued. If there is no head [appropriate conclusion], and no feet [foundation for the argument] then quite likely the argument may have some insights to offer but cannot “stand alone” as a critical essay itself, due to poor structure and validation within the body of the argument.

5. Each first paragraph of a section and/or chapter is a summary of the contents. It is drawn from the first sentence of each paragraph. Each paragraph itself acts as a link connecting the argument of that section.

6. Each last paragraph of a section and/or chapter is the conclusion of that section. It should provide a mirror summary but with the evidence embedded, using the key words and phrases.

7. The last chapter again provides the basic argument again, clearly anatomized and logically coherent.  Find the key phrases and see how they are linked together.

8. How do you keep track of the argument? As you read, write the key word for each paragraph in the margin of the book. In the white space at the end of each section or chapter, put the links together to make sure that they match up with the claims in the first and final paragraphs. If they do, the presentation is in order. Then see if you agree with the arrangement of the links, or if something has been left out [based on your study in that area or others]. Re-order as you would have written it: this is the beginning of your firm critique of the whole argument. Once you have finished the whole article or book, on the back white page collect and link together the author’s chain in one column, then your own in a parallel column. The similarities and differences you see are the body of your critical analysis.  

C.
And finally, how do you write an article, report or non-fiction book?

1. Just reverse the above procedure! Put your skeleton in order FIRST Then write!

Code of Ethics

Moscow University Touro, as an academic community, has established guidelines which foster the environment and atmosphere necessary to best achieve its stated purpose and protect its academic integrity.  The basic purpose of rules, regulations and related enforcement procedures must be to support and maintain an environment in which learning, growing and maturing can take place.  The University establishes academic standards and reasonable standards of student conduct in order to safeguard the education process and to provide for the safety of students, staff and the protection of university property.

Standards of Academic Integrity

Students and staff of MUT are required to abide by the highest standards of personal and professional integrity, academic honesty, ethical conduct and excellence in study, in the preparation for and taking of examinations, and in the presentation of research reports, term papers and articles for publication.  The University's Standards of Academic Integrity include, but are not limited to, ethical behavior as set forth in Articles I and II below.

Article I. Ethical Conduct and Examinations

A. The possession or use of any material or device (written, audio, electronic or other form) in or during the taking of an examination is strictly prohibited unless authorized by the course instructor.

B. No student shall give or receive assistance in the preparation of any assignment or in the taking of any examination without the authorization of the course instructor.

C. No student shall copy or in any other way use the exam work of another student in taking an exam.

D. Students who fail to abide by sections A-C above will automatically receive the grade of F for the course.  Permanent records of all violations are kept in the student’s file.  Students who violate these standards two times will be subject to further discipline which will include probation or suspension from the university as determined appropriate by the Rector, Vice-Rector, Vice-Rector for Academic Affairs and the Dean of Students.  Three accumulated violations will result in automatic dismissal from the university.

Article II. Plagiarism and Other Irregularities

A. Theses, essays, term papers and other academic project requirements must be the original work of the student who is submitting them.  The presentation of ideas, materials and quotations of others without acknowledging the sources is strictly prohibited.  The Chicago Style Manual is to be used to source properly all research papers.

B. Stealing, falsifying or otherwise altering documents or records containing grades, examinations materials or other university information is forbidden.

C. Students who fail to abide by the standards set forth under sections A-B above are subject to disciplinary actions as deemed appropriate by the Rector, Vice-Rector, Vice-Rector for Academic Affairs and the Dean of Students, and will include the grade of F for the course or dismissal from the university.

Each student upon registering at the university receives and signs a pledge that he/she will uphold the University's Student Code of Ethics.  For the system to be effective, all students and instructors are expected to cooperate in its implementation.  Any member of the University community who has reason to believe that an ethics violation has taken place should immediately report the circumstances to the Dean of Students, and the Vice-Rector for Academic Affairs.  Upon receipt of an alleged violation, the university will notify the student by letter that he or she is the subject of an ethics investigation.

Academic Dismissal and Appeal

A student who fails to meet the University's Academic Standards or Standards of Academic Integrity requirements may be dismissed from the University.  Students who receive an academic dismissal may appeal to the Committee on Academic Standing for readmission.

Committee on Academic Standing

The Committee on Academic Standing is composed of the Rector, Vice-Rectors, the Dean of Students, heads of departments and others as designated by the Rector.  The Committee hears:

· Student appeals concerning academic dismissals and readmission.

· Student appeals concerning probation.

· Student appeals concerning grades after all other means of resolving grade disputes have been explored.

· Disciplinary cases specifically referred to it by the Dean of Students.

Appeal Procedures

A student who wishes to make an appeal must submit a written appeal that states the (a) student's name, (b) nature and reason for the appeal, (c) specific courses in question, (d) supporting documentation and (e) signature. The student will receive a written response from the Committee accepting or rejecting the appeal; or the Committee may respond by detailing sanctions or listing conditions under which the appeal is to be granted. The decisions of the Committee, however, are final.

University Judicial Procedures and Penalties

Any student charged with a Prohibited Student Activities violation will have the violation handled administratively by the University Hearing Officer.  The role of the Hearing Officer is to act as the original hearing official for Prohibited Student Activities cases.  The Hearing Officer shall be the Dean of Students or any other full-time faculty or staff member appointed by the Rector.  The Hearing Officer will conduct an investigation of all charges to determine the validity of the charge; whether there are grounds for a formal charge and the initiation of judicial proceeding; and whether the charge should be referred to other university officials or bodies. The student will be notified in writing of the findings, the decision of the Hearing Officer or the adjudicating official and the penalties imposed.




Student Rights and Responsibilities

· Students enjoy the same basic rights and are bound by the same responsibilities to respect the rights of others as are all free persons in a civilized society.

· Students have the rights of freedom of speech, freedom of the press, freedom of peaceful assembly and association, freedom of political beliefs and freedom from violence, threat of violence and personal abuse.

· Students have the right to expect that records maintained on them contain only information which is reasonably related to educational purposes or to the health and safety of the individual or others.  Furthermore, it is assumed that the student has the right to protection from unauthorized disclosure of confidential material contained in university records.

· Students have the right to fair and equitable procedures which shall determine the validity of charges that they have violated university regulations.

· Students have a right to expect that the procedures shall be structured so as to facilitate a reliable determination of the truth or falseness of the charges, to provide a fundamental fairness to the parties and to be effective as an instrument for the maintenance of order.

· In the case of charges of regulation infractions which may lead to a notation on a permanent record or to more serious penalties such as suspension or expulsion, students have the right to formal procedures with adequate due process, including the right to appeal.

· Students charged or convicted of violations of a general law may be subject to university sanctions for the same conduct, in accordance with university policies and procedures, when the conduct is in violation of a university rule.

Prohibited Student Activities

· No student shall direct obscenities at anyone, threaten anyone with physical harm, or engage in any activity which shall endanger or threaten the lives or safety of that student or of others in any building owned or operated by the university.

· No student shall intentionally or negligently damage or participate in the damage of property belonging to or in the care of the university.

· No student shall cause or incite any disturbance in any building or property owned or operated by the university.

· No students shall fail to comply with any disciplinary conditions imposed by the University.

· No student shall fail to comply with reasonable and lawful requests or directions by members of the faculty, administrative staff or other employees acting in the performance of their official duties.

· No student shall intentionally provide false information, verbally or in writing, to faculty or staff members acting in the performance of their official duties.

· No student shall engage in lewd, indecent or obscene conduct or expression while on university property.

· No students shall engage in any selling of goods, services or tickets, nor shall he/she solicit for any purpose without first obtaining the written approval of the University.
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Course Descriptions

Required Undergraduate Courses

COA101 Art of Western Civilization I  This course examines classical and modern art and its development in Western societies.  3 credits.

EBA101 Principles of Accounting I An introduction to the basic concepts of financial analysis and recording.  The accounting cycle; the fundamental concepts and techniques of accounting for business transactions, the preparation of financial statements and the use of accounting data and analysis decisions.  3 credits.

EBA102 Principles of Accounting II See EBA101.  3 credits.

EBE101 Principles of Macroeconomics  Important concepts in macroeconomics, e.g. investment, consumption, monetary and fiscal policy. The course focuses on the impact on employment and the price level of such factors as consumer and investment demand; the money supply; interest rates and government fiscal, monetary and debt management policies. 3 credits.

EBE102 Principles of Microeconomics  Important concepts in microeconomics, e.g., demand and supply functions, and competitive and monopolistic markets. The course examines the demand and supply functions; product market; and partial equilibrium under conditions of competitive and monopolistic markets.  3 credits.

EBF101 Principles of Finance  A survey course introducing the student to the financial markets and institutions of both the United States and the Russian economies. Areas covered include source and uses of short-and long-term funds, corporate financial management principles and practices, financing the consumer, the government, real state and methods of businesses large and small.  Prerequisite: EBE101 or EBE102.  3 credits.

EBF210 Investment Principles  A study of the legal and financial characteristics of the various kinds of investments, including all types of corporate securities and their value, public securities of governmental units, the uses of options, futures, and indexing. Also covered are the operations of the different security exchanges, the sources of financial information, the technical approach to analysis, regulations of the Securities and Exchange Commission and other protective measures for investors.  Prerequisite: EBF101.  3 credits.

EBF220 Corporate Finance  A fundamental course on basic managerial financial tools, specifically financial management and controls, working capital management, capital budgeting, sources and forms of corporate financing, determining the cost of capital, and other aspects of corporate financial analysis.  Prerequisite: EBF101.  3 credits.

EBK101 Principles of Marketing  A study of basic marketing theory and practice.  Major topics include analysis of consumer market structure versus industrial market system: marketing research; product planning; channels of distribution; pricing and promotion.  3 credits.

EBK204 Marketing Management  The principles of management as related to the marketing objectives of the enterprise, including the nature of demand analysis, cost and profit analysis, distribution analysis, and product planning.  Prerequisite: EBK101.  3 credits.

EBM101 Principles of Management  Contemporary management, history, concepts and tools; qualitative and quantitative concepts; planning; case application; managerial styles; Prerequisite: EBE101.  3 credits.
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EBM202 Organizational Theory and Behavior The contribution of the social sciences to understanding human behavior in the employer-employee relationship: individual motivation, perception and learning, group processes, communication and power, attitudes and opinion, employee dynamics and employer motivation programs.  Prerequisite: EBM101.  3 credits.

EBM213 Business Law I  Fundamental principles of contract law, contracts of guaranty and suretyship, and the law of sales and secured transactions under the Uniform Commercial Code; the relationship of principal and agent and that of employer and employee; personal property and bankruptcy.  3 credits.

EBM224 Human Resources Management  This course covers the management and development of personnel. Recruitment, selection, and training of employees. Management techniques and productivity factors, including fringe benefits, profit sharing and employee-management labor relations. Prerequisite EBM101.  3 credits.

EBM320 Entrepreneurship and Management of Small Business  The study and critical analysis of the principles and procedures for establishing, developing and managing a small business. Differences between large and small business management are examined. Attention is given to the personal attributes needed for successful entrepreneurship.  Prerequisite: EBM101 & EBE101 or EBE102.  3 credits.

EBM493 Business Policy Develops approaches to defining and analyzing total organizational and top management problems, and to formulating and implementing corporate objectives and strategy.  Special attention is given to ethical aspects of business management.  Course assumes familiarity with the major functions and disciplines of business such as accounting, economics, finance, marketing and personnel administration. Comprehensive case studies are used to develop policy skills.  Prerequisite: Senior standing.  3 credits.

HIS141 The Emergence of the United States I The interplay of the political and social forces in America from the colonial period to the 1990s with special attention given to the rise of political parties, the development of sectionalism, the causes and results of the Civil War, industrial growth, Progressivism, the New Deal, and the emergence of the Cold War.  3 credits.

HIS382 History of Russia  The roots of modernization and revolution in nineteenth-century Russia, followed by developments in the USSR, including the Russian Revolution, World War II, foreign policy, ideological conflicts and the end of the Cold War.  3 credits.

LLE100 Introduction to English Composition  Intensive post-developmental reading and writing, leading to confidence and proficiency in the composition of three paragraph essays, and concluding with an introduction to the five paragraph essay form.  Prerequisite: ESL or placement by examination.  3 credits.

LLE101 English Composition I  Extensive practice in the composition of clear, concise and grammatically correct sentences and paragraphs with special emphasis on the five-paragraph essay and the research paper.  3 credits.

LLE102 English Composition II  See LLE101.  3 credits.

MAT120 Pre-Calculus Mathematics  Functions, solution of equations and systems of equations, the trigonometric functions and their graphs, addition theorems and identities, logarithmic and exponential functions, and elementary analytic geometry.  3 credits.

MAT240 Finite Mathematics  Review of set algebra functions and relations, Boolean algebra and applications, counting techniques and elementary combinations, basic concepts of probability theory of logic, vectors and matrices, linear systems of equations, linear programming.  Prerequisite: MAT120 or examinations.  3 credits. 
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MAT261 Statistics for Social Science Majors Basic concepts in descriptive and inferential statistics including measurement scales, frequency distributions, measures of central tendency and dispersion, normal distribution, correlation coefficients, linear regression, probability theory, binomial distribution, and parametric and non-parametric tests of significant differences.  Prerequisite: MAT240 or examination.  3 credits.

MCO140 Computers Concepts with Business Applications  Personal computers present new opportunities for people to directly interface with computer-based systems.  The course begins to discuss and answer basic questions such as: What is a computer? How does it work? How can I make it do what I want? The students receive hands-on experience in using non-procedural programs such as a spread sheet, data base, and word processing programs which are taught and utilized with exercises drawn from everyday business situations.  3 credits.

PHI101 Introduction to Philosophy  Classical and contemporary writings in such areas as ethics, epistemology, metaphysics, political and social philosophy, philosophy of science and aesthetics. Emphasis on techniques of critical analysis.  3 credits.

PHI202 History of Ideas Examination of the major figures and movements in the World Philosophy: from the Ancient Greek, Indian and Chinese to the twentieth-century existentialism, phenomenology, pragmatism and positivism.  3 credits.

POL101 American Politics  The institutions of American government and the forces that shape governmental action, with emphasis on federal-state relations, the structure and functions of interest groups and political parties, the role of the Presidency, the operation of the Congress, the courts and the federal bureaucracy.  3 credits.

Elective Undergraduate Courses

COC101 Fundamentals of Speech Intensive study of the preparation and delivery of various forms of public address.  Emphasis is placed on unity of purpose, coherence of arrangement and clarity of style, as well as on improvement of articulation and voice patterns.  3 credits.

COC121 Logic in Communication The adequacy of observation and testimony, validity of inference and expert opinion; logical organization in composition; fallacies in the context of human relations and the mass media. 3 credits.

COM121 Ethics in Communication Analysis of classical and modern views of ethics and their relation to communication. Evaluation of contemporary standards and practices in the theater, pulpit, lecture, platform, bar, film industry, broadcasting media and the press. 3 credits.

COM122 Mass Media in America Mass media of communications: their responsibilities, value, structure and control: techniques and effectiveness of the press, radio, television and films. An examination of the freedoms of speech and press in conflict with the rights of the public. 3 credits.

EBA314 Federal Taxation This course focuses on federal taxation in the United States.  Tax formulae are explored in depth concentrating on gross income, deductions, exemptions, tax calculations and tax credits.  Basic tax concepts are covered such as capital gains and losses, depreciation, depletion, net operating losses and accounting periods and methods. Prerequisite: EBA102.  3 credits.

EBE204 Money and Banking The organization and operation of financial systems, both public and private. Money and capital markets, commercial banking, and monetary and fiscal policy. Prerequisites: EBE101 and EBE102. 3 credits.
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EBE211 Intermediate Macroeconomics Theory of consumption and investment behavior, money demand theory, and the theory of inflation. Problems and techniques of macro- economic forecasting. Prerequisites: EBE101 and EBE102. 3 credits.

EBE212 Intermediate Microeconomics Concepts from utility theory, economics and uncertainty, labor market and capital theory, and general equilibrium and welfare theory. Prerequisites: EBE101 and EBE102. 3 credits.

EBE311 Comparative Economic Systems The assumptions, institutions, performance, and planning of market economies as compared with those of centrally planned economies. Prerequisites: EBE101 and EBE102. 3 credits.

EBE312 History of Economic Thought The major economic schools of thought in the 18th and 19th centuries, especially the works of Adam Smith, Thomas Malthus, John Stuart Mill and Karl Marx. Prerequisites: EBE101 and EBE102.  3 credits.

EBE325 Public Finance  Deals with decision making for government activities and expenditures, as affected by certain relevant areas of economics, political science, and administrative theory.  Special emphasis is given to cost-benefit analysis, budget systems, program budgeting, effects of taxation on equity and efficiency, fiscal policy and intergovernmental fiscal relations.  Examines the role of government in such fields as education, air pollution and urban renewal.  Prerequisites: EBE101 and EBE102.  3 credits.

EBE408 International Trade and Monetary Systems  An intensive examination of modern theories of international commercial policy and the balance of payments mechanism within the international monetary system.  Developments in trade theory, the role of international reserves and the use of exchange controls are discussed.  Prerequisites: EBE101, EBE102 and EBF101.  3 credits.

EBM310 Multinational Business Management  This course expands the fundamentals of management from the domestic to the international arena.  Concentration is given to the strategies and structure of the multinational enterprise, the movement of funds, goods, skills and technology across borders, barriers to entry, home/host governments, country (macro) and project (micro) risk models, staffing, ethics, corporate responsibility, and socioeconomic influences.  Lectures, cases and research projects emphasize comparative management.  Prerequisites: EBM101, EBK101.  3 credits.

LLE203 Report Writing  Extensive study of writing clear, accurate and persuasive business reports. Emphasis on researching, organizing and presenting information. 3 credits.

LLE220 Survey of Modern Literature  A survey of modern literature from the classical through the modern eras.  The course covers the literature of the United States, Russia, France, the United Kingdom, among others. Prerequisite: LLE102 or permission of instructor. 3 credits.

LLE372 The Modern American Novel Major twentieth-century novelists, with emphasis on James, Dreiser, Hemingway, Fitzgerald, and Faulkner. Prerequisite: LLE102 or permission of instructor. 3 credits.

MAT121 Calculus I Continuity, limits, differentiation,  and integration of polynomial, exponential and trigonometric functions. Applications to geometry, physics, and other areas. Prerequisite: MAT120 or Exam. 4 credits.

MAT122 Calculus II See MAT121. Prerequisite: MAT121. 4 credits.

MAT211 Linear Algebra Linear equations, matrices and determinants; linear transformations; vector spaces; eigenvalues and eigenvectors; similarity of matrices; canonical forms and invariant subspaces. 3 credits.
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MAT231 Probability Theory Probability density functions, independence, conditional probability, Bayes theorem, the analysis of binomial, exponential, Poisson, normal, and gamma distributions, applications of the central limit theorem. Prerequisite: MAT122. 3 credits.

MAT232 Quantitative Analysis Hypothesis testing, t-test, Chi-square, goodness of fit, contingency tables and correlation analysis, principles of statistical inference, point correlation and regression analysis. Prerequisite: MAT231. 3 credits.

MAT331 Mathematics of Compound Interest  Measurement of interest, simple and compound interest, present value, rate of discount, varying interest, time determination, equations of value; annuities, perpetuities, yield rates, time-weighted rates, portfolio methods and investment year methods. Amortization schedules and sinking funds; bonds and securities and other financial instruments. Prerequisite: MAT121. 3 credits.

PHI102 History of Philosophy II  See PHI101.  3 credits.

PHI211 Logic  Techniques for testing the validity of arguments and recognizing fallacious reasoning.  Syllogisms, truth tables, and natural deduction.  3 credits.

PHI225 Business Ethics An examination of ethical issues that arise in the context of business.  The relevance of ethical theory to such issues as consumer rights, truth in advertising, obligations to shareholders and negotiating strategies is discussed.  3 credits.

PHI322 Epistemology  Topics include: knowledge and belief; a priori and a posteriori knowledge; certainty and skepticism; perception and external world.  Readings from classical and contemporary sources.  3 credits.

POL102 Comparative Politics  An introduction to the approaches and concepts of comparative cross-national political analysis, focusing on selected Western and non-Western political systems. Policy-making structures, political parties and party systems, elites and interest groups are compared and the impact of ideology, political culture, and personality and social cleavages is assessed.  3 credits.

POL103 International Relations  How nations and transnational actors interact in the international arena and why they behave the way they do with reference to power, balance of power, deterrence, imperialism, diplomacy and negotiations, international law, international organization, collective security, war, and the interrelationship between international economic issues and international politics.  3 credits.

POL201 Introduction to Political Theory  A survey of political theory from Aristotle to the present. The development of political ideas and the writings of major political theorists in their historical and institutional contexts.  3 credits.

POL222 International Law A case study approach to the nature, role and function of international law.  Special attention is given to the origins and sources of international law and to its role in contemporary international relations.  3 credits.

POL242 Congress and the Legislative Process An examination of the United States Congress and its role in the political process.  Topics studied will include the relations between congressmen and their constituencies, congressional elections, the internal formal and informal structure of Congress, and the nature of congressional decision-making in various policy areas. Prerequisite: POL101 or permission of instructor.  3 credits.

POL244 American Political Parties and the Electoral Process  The structure and operation of American political parties, with emphasis on their organization, leadership, and political role. The course will also examine electoral strategies, the use of polls and the media, the effects of issues and personalities, and recent campaign financing laws. Prerequisite: POL101 or permission of instructor.  3 credits.
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POL311 Introduction to Legal Principles  The nature, evolution, and purpose of law within human societies: the sources and techniques of the law, the distinction between public and private law, and an examination of some key conceptual problems arising under criminal law and the law of contract, property and tort. Prerequisite: Permission of instructor.  3 credits.

POL315 American Foreign Policy The formulation and conduct of American foreign policy since World War II. The changing relationship between the United States and the Communist world, developing countries, America's Western allies, and the nations of the Middle East is traced and the problems of arms control, national security and international political economy are analyzed. Prerequisite: POL101 or permission of instructor.  3 credits.

PSY101 Introduction to Psychology  Psychology as a behavioral science and profession. Topics include: biological bases of behavior, states of consciousness, learning and intelligence, personality and adjustment, mental health and abnormal behavior.  3 credits.

PSY102 Social Psychology Values, attitudes and behavior as influenced by family, school, community and culture. Bases for friendship, love prejudice, and antisocial behavior. Group dynamics involved in conformity, conflict and cooperation. Prerequisite: PSY101.  3 credits.

PSY221 Industrial Psychology Psychological methods for selecting and training employees, enhancing morale of workers and improving mental health and abnormal behavior. Prerequisite: PSY101.  3 credits.

SAS103 Introduction to Sociology The unique perspectives and methods of social science for understanding the social realities of everyday life; the concept of culture, socialization, social perception and cognition; semiotics and anthropological linguistics; the sociology of knowledge, social ethics and norms; groups and stratification, culture continuity and change; human ecology.  3 credits.

SAS222 Social Change  Theory and description of causation and consequences of change in social and cultural systems.  Evolutionary and revolutionary change; impact of technology, knowledge, class and population.  Prerequisite: SAS103. 3 credits.

Graduate Courses  (MBA)

MBA 601 Accounting for Strategic Management and Decision Making (3 credits)

Examines the use of management accounting systems to solve problems and manage activities in an organization. Blending contemporary theory with practical applications and actual company experiences, the course provides a framework for understanding management accounting and control systems and how their design and operation create value for the organization. 

Back to topMBA 602 Information Technology for Effective Management (3 credits)

Focuses on information technology management in the workplace. The course explores the role of information technology as a tool for communication and control of all functions of product or service providers. IT is examined from a variety of viewpoints including its position in the digital economy, concepts and management, and strategic information systems used to gain competitive advantage. Ethical issues such as abuse by employees and preservation of privacy are also examined. 

Back to topMBA 603 Marketing in 21st Century Knowledge Age: Branding, Differentiating, and Winning (formerly "Marketing Goals, Strategies and Objectives: The Effective Management of Marketing Good and Services") (3 credits)
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Analyzes traditional and emergent practices in marketing to the global consumer. Learners examine key marketing concepts such as branding, target marketing, and consumer behavior in the context of cultural markets, alternative messaging, and product mutation and migration. 

Back to topMSB 604 Managing in the New Millennium: An International Perspective of Work (formerly "MBA 604: Managing in the New Millennium: The New World of Work"/"IB 615 Comparative International Management") (3 credits)

Presents management theory and practice in a global context. Learners examine the world-class management models, emerging trends in management, and best practice applications and solutions in the workplace. Key content areas include management style assessment, manager behaviors, and management modeling. 

Back to topMSB 605 Ethics in the Global Marketplace: Organizations and Accountability (formerly "MBA 605: Organizational Ethics and Accountability"/"IB 650 Ethics in the Global Marketplace") (3 credits)

Ethical issues faced by managers in the conduct of corporate business. Classical and contemporary ethical thought is surveyed and the application of these principles to contemporary business problems and environments is considered. The course also focuses on the special problems of multinational businesses. Culturally-based ethical norms are discusses. Trends and issues associated with government legislation, interventions, and mandates addressing the ethics of business are also explored. 

Back to topMBA 606 Quantitative Analysis (3 credits)

Explores foundational theories, models, and applications of quantitative analysis in business. Examines key topics including hypothesis formulation and testing, regression models, analysis of variance, correlation analysis, and the estimation of non-linear models. Learners apply multivariate analysis to business problems in marketing, finance, and economics. 

Back to topMBA 607 Organizational Transformation: Managing for Change (formerly MBA 640) (3 credits)

Examines change and transformation in global organizations. Learners explore theories, models, and methods of influencing, managing, and measuring change. Key topics include origins of change, change as a strategic asset, and managing change in chaos. Study includes organizational adaptation and adoption models associated with organizational productivity. 

Back to topMBA 608 Managerial Finance (formerly MBA 610) (3 credits)

Financial analysis strategies, methods, and tools involved with corporate financial management theory. Learners examine accounting data in financial analysis, including financial ratios, and analyze relevant corporate financial documents. Key topics include time value of money, capital budgeting techniques, cost of capital, leverage, optimal capital structure, and dividend policy. 

Back to topMBA 609 Management of Human Capital in Multicultural Organizations (3 credits)

Examines enterprise-wide workforce engagement and management from a multi-cultural perspective. Learners study how people make decisions, learn, solve problems, innovate and create human synergies to increase productivity. Areas of focus include employee expectations and work styles examined from the perspective of varied cultures. 
31
Back to topMBA 610 Leadership (formerly MBA 650) (3 credits)

Survey of the roles, influences and impact of leaders in global organizations. Analyzes significant psychological, sociological, and anthropological theories and models relative to leadership behaviors. In addition, learners engage in supervised qualitative fieldwork focused on leadership best practice relative to organizational productivity, growth, and sustainability. 

Back to topMBA 611 Legal Environment of Business (formerly MBA 635) (3 credits)

Examines executive, legislative, and judicial branches of government relative to business law and operations. Key topics include forms of business enterprise, international laws, business torts, contracts, the Uniform Commercial Code, negotiable instruments, bulk sales, and product liability. Learners also study employment, intellectual property, securities regulations, and financial reporting and disclosure regulations. 

Back to topMBA 612 Managerial Economics (formerly MBA 665) (3 credits)

Examines management decisions concerning real options, cost determination, pricing, and market entry and exit. This course also develops and applies models of the world's economies to explain long-term trends and short-term fluctuations in key macroeconomic variables, such as: GDP, wage and profit rates, inflation, interest rates, employment and unemployment, budget deficits, exchange rates, and trade balances. 

Back to topMBA 613 Negotiation and Conflict Resolution (formerly MBA 660) (3 credits)

Focuses on theoretical and practical dynamics of negotiation and conflict in organizations. Analyzes theories, models, and best practices used in enabling agreement and resolving conflict. Explores the psychological and sociological literatures, with a focus on key organization variables including culture, capability building, power, and communications. In addition, learners acquire negotiation and conflict resolution skills through case-based simulations, and an understanding of the dynamics of interpersonal and intergroup conflict and their resolution. 

Back to topMBA 620 Human Resources Management in the 21st Century Global Workplace (3 credits)

Examines the evolution of human resource management, labor, law, and human capital management. Areas of focus include trends and issues influencing the development and application of these elementes within contemporary organizations. Effects of legislative thought and action on today's workplace are also examined. 

Back to topMBA 621 Employment Law in the Global Business Environment (3 credits)

An introduction to the legal system as it influences workplace employment. Areas of focus include key employment legislation, interrelation of federal, state, and local employment law, trends and issues in contemporary employment law theory and practice, and the roles and responsibilities of organizational managers in maintaining legally-compliant workplaces. 

Back to topMBA 622 Talent Management in Global Organizations (3 credits)

Talent management theories, models, and best practices using a human capital management approach. Explores seminal and contemporary talent and performance management literatures and best practices which focus on strategies for acquiring and retaining high performing 
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employees. In addition, learners evaluate talent management models using common financial metrics, including cost benefits analysis and return-on-investment. 

Back to topMBA 630 Advanced Entrepreneurship (3 credits)

Examines entrepreneurship, the essential component of business building and growth. Explore key concepts including risk and reward, business planning, and venture capitalism. Main topics include market analysis, business identification, financing, market entrance, and growth strategies. Learners create entrepreneurial business ventures. 

Back to topMBA 631 Entrepreneurship and Franchising (3 credits)

Explores the advantages and disadvantages of franchising. Learners analyze readiness conditions and effective ways to franchise. Key areas of focus include laws and regulations, different forms of franchising, and types of businesses that comprise the franchising field. Learners also study domestic and international growth, entrepreneurship, capital leverage, equity creation, and risk. 

Back to topMBA 632 New Venture Planning (3 credits)

Focuses on venture initiation and preparation of a business plan to generate financing and begin operations. Learners study the critical factors involved in conception, initiation and development of new business ventures. Key areas of focus include identification of characteristics of successful entrepreneurs, examination of innovative adaptations, market potential analysis for new products or services, acquiring seed capital, obtaining venture capital for growth or purchase of an existing business, and organization and operation of a new business. 

Back to topMBA 633 Managing a Growth Business (3 credits)

Explores the unique challenges of newly-formed businesses experiencing rapid growth. Analyzes allocation of limited resources within small business setting. Learners examine innovative adaptations of a company's organizational structure, building management teams, employee hiring practices, raising equity capital, and managing the strategic growth of a business. 

Back to topMBA 634 Entrepreneurial Internship (3 credits)

A professional internship experience with a start-up or growth business. Learners create, explore, network, and gain valuable insights into business and the entrepreneurial process. 

Back to topMBA 640 Residential Real Estate Sales, Social Networking, and Entrepreneurship: A New Era of Professionalism (3 credits)

Explores three key real estate functions: sales, marketing, and practice building using an interdisciplinary strategy. Examines these functions from practical and theoretical perspectives by comparing and contrasting these elements to more effectively customize market engagement strategies. Key areas of focus in the course include understanding consultative selling skills, data-based development and internet-based social networking capabilities, and networking strategies in stratified target markets. 

Back to topMBA 641 Real Estate Law, Ethics, and Practice (3 credits)

Provides the student with an integrated overview of real estate-oriented legal and ethical best practices. Foundational legal, philosophic, and social theory informing real estate law and 
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ethics are examined. Major topics include real estate-based legislation, guiding principals of real estate law, contracts, federal, state and local real estate provision, and the role of ethical thought and behavior in real estate transactions and client engagement. 

Back to top MBA 642 Real Estate Economics, Financing, and Credit Markets: Government, Legislation, and Application (3 credits)

Analyzes the economics, financing, and credit markets associated with real estate transactions. Important government entities involved in the process, and legislative trends influencing real estate markets, are examined. Areas of focus include contemporary governmental credit legislation, traditional and innovative financing models, and the dynamics of international credit markets. Legislators, bankers, and real estate professionals appear as guest lecturers throughout the course. 

Back to topMBA 650 The Psychology of Leadership: A Rational, Emotive, and Behavioral Perspective (3 credits)

The psychology of leadership in its rational, emotive, and behavioral dimensions. Learners explore the psychology of leadership through the cognitive-behavioral work of Dr. Albert Ellis. Evaluates the influence of rationality, emotion, and behavior on leaders as they attempt to make informed decisions concerning the roles of human capital management, organizational design, and organizational strategy relative to business, organizational, and cultural goals. 

Back to topMBA 670 Healthcare Management in the 21st Century: Trends, Issues, and Challenges (3 credits)

Contemporary structures, trends, and issues affecting the business and professional challenges within the healthcare industry are explored. An examination of the economics, policies, and delivery mechanisms associated with healthcare management. In addition, learners analyze the complex interrelationship of vital healthcare industry constituents: government, insurance companies, and providers. 

Back to topMBA 671 Navigating Managed Care: Policies, Procedures, and Practices (3 credits)

Surveys the evolving practice of managed care. Learners analyze historic and contemporary trends and applications in medical care organizations and insurance providers. Key topics include the HMO Act of 1973, the advent of primary care physicians, and network-based managed care programs such as HMO, IPA, PPS, and POS. Learners engage in field research. 

Back to topMBA 672 Law and Ethics in Healthcare Management: Societal, Legislative, and Legal Mandates (3 credits)

Introduces learners to the legal and ethical environments of healthcare management. Examines select legal and ethics topics from an industry policy perspective with special focus on the problems of reconciling healthcare quality with cost. In addition, learners analyze the interrelation and influence of crucial legal and ethical considerations including legislation governing healthcare management, legal requirements and ethical guidelines for healthcare providers, healthcare system abuses, and professionalism versus commercialism. 
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Back to topMBA 673 Healthcare Financial Management: Economics, Finance, and Funding (3 credits)

Explores the fiscal management of health care systems. Analyzes key economic and funding models, formulae, and practices relating to healthcare organization mergers and acquisitions, revenue and funding management and investment decision models. Learners explore key healthcare management organization structures including: hospitals, insurers/ managed care plans, neighborhood health centers, physician groups, home health agencies, and individual healthcare providers. Case studies are used. 

Back to topMBA 680 Organizational Development in 21st Century Global Organizations: Perspectives, Trends, and Issues (3 credits)

The role and potential of organizational development in building organizational capacity. Learners explore contemporary theories and best practices associated with designing, implementing, and evaluating programs focused on promoting individual and organizational marketplace competitive advantage. Organization development initiatives are designed and implemented through assigned and supervised fieldwork. 

Back to topMBA 681 Assessment and Intervention in Organizational Development: Models, Methods, and Tools (3 credits)

Introduces learners to key organizational development assessments and interventions associated with building high-performance business cultures. Analyze assessment tools including the MBTI, Kilmann Conflict Instrument, and FIBRO-B to identify organizational characteristics and practices aligned with high performance. 

Back to topMBA 682 Group Facilitation, Process Consultation, and High Performance Coaching (3 credits)

Exposes learners to a broad range of group dynamics literature as related to organizational effectiveness and business development. Explores seminal literature and generally-accepted best practices relative to managing group dynamics, facilitation, process consultation, and high performance coaching. Key areas of focus in the course include aligning individual behaviors with achieving business, organizational and individual goals, high performance theories and best practices, and client consultation contracting, diagnosis, and feedback. 

Back to topMBA 690 Strategic Management (3 credits)

Strategic planning, implementation and measurement in organizations. Learners analyze strategic planning methods and models in order to develop strategic planning capabilities. Key topics include organizational goals, financial position, marketing capabilities, information technology planning, and human capital management. Learners develop strategic plans to promote organizational growth, competitive advantage, and sustainability. 

Back to topMBA 695 Capstone: An Integrative Experience (3 credits)

Learners synthesize key theoretical and applied business knowledge acquired throughout the program. A strategic analysis project demonstrating the applicability of business knowledge and critical thought to an innovative business situation is required. 
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Back to topMSH 628 Human Resource Management in the 21st Global Workplace (2 credits)

Examines trends and issues related to the evoliving role of human resource professionals. Learners evaluate contemporary human resource theories, practices, and perspectives. Focus includes developing strategies and tactics for attorneys who work closely with human resource professionals. 

Back to topMSH 620 Business Foundations for Human Resource Management Professionals (3 credits)

Integrated approach to learning and applying core accounting, finance, and economic principals and practices used in strategic planning and business management. These concepts are explored through the use of case studies and best management practices. 

Back to topMSH 621 High Performance as Cultural Norm: From Psychology to Profitability (3 credits)

Discusses fundamental principles and practices associated with developing a corporate culture that inspires high performance by employees. Explores the alignment between values and organizational practices or behaviors than can influence productivity and profitability goals. Class projects focus on ways to create and maintain a motivational environment where people can be, and do, their very best. 

Back to topMSH 622 Organizational Learning and Workforce Productivity (3 credits)

Through a survey of workforce productivity and economic models, best practices associated with organizational learning are explored. 

Back to topMSH 623 Total Rewards and the Global Workplace: Reward Systems in 21st Century Organizations (3 credits)

Examines models and tools available to employers to attract, motivate, and retain employees. Study of how the context, components and contributions of total rewards, i.e. compensation, benefits, performance and recognition, development and career opportunities, are part of an integrated business strategy. 

Back to topMSH 629 Capstone Course: Human Resoucrse Management (3 credits)

A systems approach integrating key theories and applied knowledge of human resource management. Discussion areas include staffing, ethics, employment law, compensation, rewards and recognition, and strategic planning. The final research project requires students to examine the alignment of human resource strategies within a selected business. 

Back to topIB 605 International Law and Regulation of International Business Transactions (3 credits)

The traditional, contemporary and developing issues of international law and regulations. The impact of these laws and regulations on the maintenance of national and international order and commerce is explored. Particular attention is given to government regulation of business enterprise and legal liabilities. 
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Back to topIB 610 Introduction to International Business (3 credits)

Examines the environments in which international business activities take place. Topics such as manufacturing, marketing, international finance and the growth and functions of the multinational corporate enterprise are discussed. 

Back to topIB 620 International Accounting (3 credits)

The international dimensions of accounting, including comparative accounting practices, foreign currency translation, risk analysis and financial statement analysis. Explores the functions of accounting in the modern business world and how the international environment affects those functions. 

Back to topIB 625 International Finance: Financial Planning and Forecasting (3 credits)

Focuses on the topics of foreign exchange management, exchange rates, international capital budgeting, international tax planning and financing of foreign trade. Learners explore key financial concepts: international investments and capital flows, trade deficits, futures, options, and currency swaps. 

Back to topIB 630 International Financial Markets (3 credits)

Foreign exchange management, exchange risk, structure and operation of foreign stock markets, evaluation of foreign securities, and the impact of multinational flows on market liquidity are topics presented. Portfolio management practices and constraints in different countries are examined and evaluated. Comparative analyses of financial markets in free-enterprise countries and command economies and security analysis in general as applied to foreign security markets are discussed. 

Back to topIB 635 International Financial Planning and Forecasting (3 credits)

The methodology for evaluating multinational risks and return in a variety of international markets is presented. Forecasting and planning for changes in foreign exchange markets, currency futures, options and swaps, and anticipating currency devaluation around the world are discussed. Forecasting price changes and returns on equities and bonds in the international setting are examined. 

Back to topIB 640 International Marketing (3 credits)

Emphasizes the application of marketing principles to a multinational environment by examining the development of marketing carried out by companies overseas or across national borders. Learners explore the marketing strategy of extending techniques used in the home country of a firm. 

Back to topIB 680 International Business Strategy (3 credits)

Issues related to the strategic management function as it addresses international business considerations, dynamic global trends, and the pursuit of gaining strategic advantage. The case study method and selected readings are used to present theories, concepts, and practical applications. 

Back to topIB 685 International Internship (3 credits)

The internship affords a unique opportunity for students to integrate classroom study with on-the-job experience in a foreign country. The internship is documented and a research paper is 
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written which discusses business theories and relates them to this business experience. Prerequisites: Approval of the Director. 

Back to topIB 690 Doing Business Abroad (3 credits)

Provides managers with the basic knowledge needed to compete in today's multicultural marketplace. The course presents global trends, impact of cultural differences, key business skills required for working with different cultures, and success factors. 

Back to topGBP 600 Graduate Business Preparatory Course (6 credits)

The Graduate Business Preparatory Course is a 6-credit, one-semester course that gives prospective graduate business students the opportunity to prepare for entry into the MBA or MS in International Business Finance programs at Touro Graduate School of Business. 
The course integrates the key foundation business content of accounting, economics, finance, management, marketing, and quantitative analysis. It is designed for non-business majors to gain a basic understanding of these essential business concepts and practices. Students who lack the prerequisite undergraduate courses for either these programs, or have taken them yet desire additional preparation, or students who are just considering enrolling in either business program, can benefit from this introductory course. 

Back to topMSA 630 Internship in Accounting (3 credits)

Students gain practical experience by working for a public accounting firm, corporation, or government entity under the supervision of a workplace manager and an accounting faculty member. Prerequisite: completion of 12 credits in the program and approval of the Director. 

Back to topMSA 640 Advanced Auditing (3 credits)

Topics include audit sampling, auditing of EDP/MIS, and inventory and payment cycle. The course covers internal and governmental auditing. Extensive use is made of case studies to provide students with a fuller understanding of real-world problems faced by auditors. 

Back to topMSA 650 Advanced Topics in Taxation (3 credits)

Focuses on the federal taxation of regular and small business corporations, as well as partnerships and estates. Complex corporate issues, including stock redemption, liquidations, reorganizations, and tax penalties are examined. Includes a review of gift and death taxes and an introduction to tax and estate planning is presented. 

Back to topMSA 660 Financial Markets (3 credits)

Topics focus on the methods firms and individuals use to evaluate financial instruments and investment projects and develop optimal portfolios. Debt versus equity, optimal hedge contracts, and understanding derivatives are explored. 

Back to topMSA 670 Financial Statement Analysis (3 credits)

Analysis of financial statements from the perspective of equity and credit analysts. Among the topics covered are analysis of investment, long-lived assets, liabilities, pension and other post-employment benefits, business combinations, multinational operations and income tax. 
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Back to topMSA 680 Ethics in the Accounting Profession (3 credits)

An examination of the ethical issues faced by accounting professionals as they manage their careers and consider their ethical philosophies. Reference is made to American federal and state law as well as to professional association regulations dealing with these matters. 

Back to topMSA 690 Accounting Theory (3 credits)

The comprehensive capstone course for the MS in Accounting curriculum. The course provides a framework for students to understand and evaluate current accounting practice. A conceptual basis for evaluating accounting alternatives is developed and applied. Students are encouraged to understand historical developments, evaluate accounting research and read professional publications. A major research paper is required. Prerequisite: completion of 24 credits in the program. 

Back to topMSA 700 Forensic Accounting (3 credits)

Focuses on fraud detection for auditors and business managers. Beginning with an understanding of the sociology of white collar crime, investigation techniques are explored in depth. Fraud-related standards as promulgated by the American Institute of Certified Public Accountants (AICPA), Institute of Internal Auditors (IIA), General Accounting Office (GAO), and the Association of Certified Fraud Examiners (CFE) are analyzed. 

Back to topMSA 710 Impact of Technology on Accounting (3 credits)

Examines the effect of computers and emerging technologies on business and accounting. Students have hands on exposure to computer-based accounting systems as they impact accounting and auditing. 

Back to topMSA 720 Advanced Issues in Managerial Accounting (3 credits)

Advanced and emerging issues in managerial accounting. Topics include inventory management, capital budgeting, transfer pricing, and activity based costing. 
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MUT Alumni Association
A Message  from Dr.Renee Lekach (Rector of MUT)
Let me begin at the beginning. In 1991 when I became president of the first American university in Russia, I felt that we were facing one of the greatest challenges in higher education in Russia. I believed, and believe to this day, that undergraduate and graduate degrees stand for the highest achievement that a university can confer upon an individual. After all, the students must learn not only about their chosen field of study but about the intricacies of life itself. 

I am certain that life is changing just as rapidly today as it was when I first established Moscow University Touro. Business has become a global concern, with economies driving unprecedented growth around the globe. The world of business has become a world of ideas, as the dot-com revolution has obviously altered all existing rules. Technology is changing the way in which we conduct business in every sector. Yet, people with a mastery of the fundamental business skills are in greater need now than ever. 

Preparing students for this new and more complex world has been and remains a rewarding challenge. We realize that our goal must not only entail producing well-trained, technically sophisticated graduates, but preparing our students to be the top leaders of Russia today. 

In the past eighteen years, through the dedication and hard work of MUT´s world-class faculty, we have produced a cutting-edge program that is unique to undergraduate and graduate business education in Russia. It pleases me to state that we have attracted the best students, retained the very best curriculum and created an environment that develops and hones tomorrow’s leaders. 
The young men and women of MUT, from thirty two countries around the world, have become a part of a unique culture. Our students and alumni represent the epitome of knowledge, integrity, and the striving for excellence in the business arena. 
It is my sincere hope that our first alumni meeting will mark the onset of a beautifully fruitful relationship between our students, faculty, and distinguished alumni. I am proud to be a part of Moscow University Touro´s diverse and immensely talented community. And one more thing: I believe that since you are the best, Russia will be the most prosperous country in the world. 


Good Luck and God Bless
Dr.Renee Lekach

Rector
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Testimonials

“I wanted to personally express my appreciation for the investigation and report prepared by your students on the “Tile Manufacturing Plant” for our client, Gzhel.  It was professionally presented, with a great deal of important and useful information.  We would welcome the opportunity of working with your students again in the future on a similar type of assignment”.  Peter J. Guttridge, Chairman, The Acquest Group, Moscow
“We were quite pleased to have your graduate Dmitri Galkin join our team as he has substantial practical experience in dealing with the general public and a positive attitude in dealing with the business community. Working at our company Dmitri showed his exceptional knowledge, high professional skills and a true commitment to his job assignments… Being a real team-player at DeltaCredit, Dmitri became an essential part of our operations in Moscow.”

James Cook, President, DeltaCredit, Moscow

“Our company would like to express our thanks to Rector Renee Lekach and Professor Paul Murphy for the excellent business education Zhanna Malik received at Moscow University Touro.  Miss Malik has been working as a Personnel Manager with us since 21 August 1996”.  O.Z. Shmeilin, Nevolg-M, Moscow
“I have been studying here for only two months, but it didn’t take long to figure out that this educational establishment offers an exceptional business education. I had already completed my first year of study at Southern Utah University in the United States, which helped me understand that an American business education has a lot of advantages. So, when I came back to Moscow, I was looking for an educational institution like Moscow University Touro”.  

Dennis Tsesarskiy, Graduate
“The effort that this university puts into finding jobs for its graduates is commendable.  Thanks to these efforts and the superior education in marketing management and interviewing techniques I received at Moscow University Touro, I was able to land a job with Coca Cola a whole nine months ahead of my graduation. In June 1996, I start to work as an Assistant Brand Manager. My dream has come true!”  Katya Rodionova, Graduate
“As a teacher and administrator, you have much to be proud of in your current and future graduates. You and your colleagues are doing some important work in Russia, and I hope it continues”.  James D. Briggs, Coca Cola Export Corporation, Moscow
“The Agricultural Trade Office of the U.S. Embassy highly appreciate MUT students’ assist6ance in making the Ingredients Russian food trade show (Moscow, November 23-26, 2004) a success to  our office and U.S. Pavilion exhibitors. We thank MUT students for their invaluable input in our project. Our exhibition generated many new contacts for U.S. companies exporting to Russia.  We look forward to cooperating with Moscow University Touro” 
Eric Wenberg, Director Agricultural Trade Office U.S. Embassy, Moscow Russia 

“Judges from American Express, US Dental Care, KPMG, British American Tobacco, Renaissance Insurance, and HR Partners awarded third place to Moscow University Touro in the 8th Annual AmCham MBA Case Competition held on April 22, 2006. Nearly 60 students from six top Moscow business schools went head to head in both Russian-language and English-language competitions to determine which team could present the best business solution to concrete business cases. Case studies promote critical thinking and application of skills to real-world scenarios. Teams were given background information on their cases 24-hours prior to the competition” AmCham News, June – July 2006
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University Calendar
	DATE

	HOLIDAY EVENT

	September 6 - 10, 2010 
 
	Orientation Week



	September 13, 2010 
Monday
	First Day of Fall Semester

 First Day of Classes

	November 4, 2010 
Thursday
	University Closed

	December 17, 2010 
Friday
	Last Day of Fall Semester (BSc)

	December 29, 2010 
Wednesday
	Last Day of Fall Semester (ESL)

	December 31, 2010 
to January 9, 2011
	Winter Break

	January 10 - 14, 2011
 
	Orientation Week

First Week of ESL classes

	January 17, 2011
Monday
	First Day of Spring Semester (BSc)

	February 23, 2011 
Wednesday
	Russian Army Day 
University Closed

	March 8, 2011 
Tuesday
	International Women’s Day 
University Closed 

	April 30, 2011 
to May 9, 2011
	Spring Break 
no Undergraduate Classes

	May 1, 2011

  Sunday
	University Closed

	May 9, 2011

 Monday
	University Closed

	June 10, 2011 
Friday
	Last Day of Spring Semester


These dates are tentative and may change.  Announcements will be posted for any changes.
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Moscow University Touro

20/12 Podsosensky Pereulok, Moscow, 105062, Russia

(Metro Kurskaya, Chistye Prudy)
Tel: (495) 917-4169,  917-4052,  917-3311, 917-3322
Fax: (495)917-5348

e-mail: admin@touro.ru

http://www.touro.ru
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